
copyright 2010 superfastbusiness

Monday, 20 September 2010



James Dyson

page 39

proven and tested design elements

sales letter - high impact button
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Web Design 
For Marketers

James Dyson. Fast Web Formula 2
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Do You Have A Product, Website Or Blog?

Design Matters To You
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Remove The Guesswork...

These Stats Are Based
On My Results & The
Results Of My Clients

(most marketers have to guess/copy or test for themselves)
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One Important Note:

Use These Strategies In
Combination With Great

Copy For Amazing Results
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Conversions Vary Hugely
Depending On Traffic Source

Traffic Source Matters!!
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Design Principles
For Conversion
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There are no "hard and fast" 
rules - use this info as a basis 

for what to test first
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Simplify, Simplify, Simplify!!

Remove All Distractions
& Create Lowest Friction

Path To Conversion

use the layouts, designs and 
elements I will show you for best results

shorten process if possible 
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Above The Fold Is Key!!

Ensure Your Most Important
“Conversion Element” Is

Visible On Page Load 
Where Possible
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Use Single Call To Action Where Possible

Reduce The Options To
Funnel Prospects Through

Desired Path

Pages should have one clear objective 
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Do Ugly Sites Beat Pretty Sites?

In My Tests, Across Many
Markets, Pretty Sites Win

Overall
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When Can Ugly Sites Win?

If You Follow Conversion
Tested Principles, Simple - 
Clean Sites Can Convert
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When Can Ugly Sites Win?

Using The “Amateur” Angle,
Simple Sites Can Work

note: amateur angle - outside of IM, tech, forex markets
if you take angle of beginner who has good info to share
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What About Pretty Sites?

Fastest Way To Build
Authority In Your Niche

(Instant Authority)
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What About Pretty Sites?

Use Branding Across
Network Of Sites To 
Increase Awareness
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Some Niches Almost “Expect” Pretty Sites:

Technology Related, Forex,
Internet Marketing, Real

Estate & High Ticket
Products
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Why Else Are Pretty Sites Better?

Increases Perceived Value
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Google likes authority sites
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Squeeze Pages 
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Specific Benefit Bullets (with graphic arrows/ticks)

High visibility call to action - optimal text is 
“Free Instant Access” or “Get Access Now”

Attention Getting Headline

The Basics
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Squeeze Page Design #1

(Works Best for Video Offers)

Fake Box Video
Javascript On-Click Message

Animated Arrow

Optin Rate Up to 70%
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Squeeze Page Design #2

(Works Best For Free Report Offers)

Ebook Cover
Animated Arrows

Javascript On-Click Message

Optin Rate Up to 90%
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Collect Email Only

20-40% Boost
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What To Offer?
(Your Money Magnet)

Report
Mind Map

Hand Drawn
Video / Series

videos have lost high value in some markets -
pattern interrupt - do something different

use ipad for hand drawn - illustrations etc

Monday, 20 September 2010



Short Video On Reverse Optin

Up to 50% Boost
much better if you push people through

optin first then deliver content
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Include Padlock & Spam Notice

Up to 15% Boost
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Include Privacy, Disclaimer & TOS

Up to 7% Boost
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(Hybrid)
Landing Pages
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Concise Headline

The Basics

Condense Copy to Bullets

High Visibility Call To Action (Max 2) or SHORT form
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Some of the biggest and most high traffic sites are now use landing page 
format on home page 

Why Use Landing Page Format?
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Landing Pages Give An Easy Way To Shorten
Friction In The Conversion Process

Why Use Landing Page Format?
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Massively reduces bounce rate!!

Why Use Landing Page Format?
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You Can Reduce The Perceived Costs (Time/Money)
Of Your Offer Instantly With Landing Pages

e.g. establish time it will take 
to complete signup process

Why Use Landing Page Format?

Monday, 20 September 2010



Monday, 20 September 2010



Apple Uses Landing Page Format
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Adobe Uses Landing Page Format
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Spotify Uses Landing Page Format
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Landing Page Capture Example
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Shorter Pages Work Best (More Focus)

15%+ Boost
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Test Video!

Up to 90% Boost
Works well for product demos & short personal intros

Percentages for overall conversion change
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Test Call To Action Alignment

10-20% Boost*
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Use Clear & Clean Layout

Up to 20% Boost
Monday, 20 September 2010



Sales Letters 
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Specific Benefit Bullets (with graphic arrows/ticks)

High visibility call to action - optimal text is 
“Free Instant Access” or “Get Access Now”

Attention Getting Headline

The Basics
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Use Arial Font For Body Copy

Up to 40% Boost
Serif fonts tend to work better - less fancy and easier to read
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Use Red Headline (#cc0000 or similar)

Up to 30% Boost
& Use Font Helvetica / Arial / Tahoma

Youʼre About To Discover 
The ONE Secret....
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Use Bullet Blocks With Icons

Up to 30% Boost
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Use Feature Boxes

Up to 30% Boost
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Use eCover Images

Up to 200% Increase
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Use ($) Values & eCovers For Bonuses

Up to 20% Boost
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Guarantee Blocks & Seals

Up to 10% Boost
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Order Button Style

Up to 400% Boost

Add To Cart
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Sales Funnel
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Use Stop/Red Graphic On One Time Offer

Up to 30% Boost
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Show Money Back Guarantee On Order Form

Up to 11% Boost
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Show Testimonials On Checkout/Order Form

Up to 33% Boost
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Video Sales Letters
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Video Sales Letter Layout

“Thin” Header Design
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Delayed Order Button

Up to 120% Boost
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Autoplay VS Click To Play

Autoplay Wins!
could add more info
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Optimal Video Length

7-20 Minutes
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Headline Inside Video VS Above Video

Headline Inside Video Wins
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Affiliate & 
Authority Blogs
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WooThemes / Thesis As Framework

Professional Look Sells

Wordpress!!!

The Basics
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Get Someone To Click Affiliate Link?

Get Someone To Buy Your Product?

Get Someone To Optin?

What Is Your Aim?
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Get A Custom Design

Builds Authority Fast

Monday, 20 September 2010



Use Banners For Own Products 
& Link To Review

Presells Visitor Using
YOUR Authority
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Use Lightbox For Email Capture

Lightbox Out Converts
All Other Devices
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Home Page Header Optin Bar

Better Than Sidebar
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Sidebar Optin Still Important

Use eCover Where
Possible OR Short Video
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Use Large Animated Banner (400 x 230px)

Affiliate Banner On Right

Header 

Animated
Banner 

Content 
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Use Custom Header On Affiliate Blog

Up to 65% Boost CTR
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Include Contact Us Page

Use Contact Form 7
Plugin & Forward to

Separate Gmail
Google Likes This!
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OptimizePress.com/FWF
To Build Conversion Optimized Funnels...
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